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DEPARTMENT OF MASS
COMMUNICATION & JOURNALISM

Gour Mahavidyalaya, Mangalbari, Malda

Enrolment Form For Add-on Course

Course Name :

ADD-ON COURSE
ON

Name Of The Student :
COPYWRITING s
Department of Mass College 1d No :
ORGANISED BY- communiston & Journalism S '
In collaboration with IQAC Gour .|  Department :
Mahavidyalaya, Malda SR
Contact No :
GOUR MAHAVIDYALAYA 17 szembe' s [
MANGALBARI, MALDA e

Date :
Introductory Add-On course

Special track for our own student

-
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Signature of the Teacher




® GOURMAHAVIDYALAYA

Mangalbari,Malda

ADD-ONCOURSES
On Departmentof

MassCommunication&
Journalism

Copywriting

(Specialtrackforourownstudents)

17th November 2022 to 19th
December 2022




Aboutthe College:

AbouttheDepartment:

Qi

GourM ahavidyalaya,situatedonthenorthsi deof M ahanandaRiverwhere

N.H.34 passes through Mangalbari, Old Malda, started its journey on the 5th
day of September 1985 to cater to the needs of the people, mainly of the
district, as well as those of this locality. In the field of higher education. Gour
Mahavidyalaya, a premier institution for the higher education of the OldMalda
reserve constituency, has been trying to continue to free people from
ignorance, superstition, bad habits and many wrong ideas on the one hand and
provides the people of thislocality with some skills.

Thedepartment ofmasscommunication andjournalismwasestablishedin2009with a
single faculty and few students. Over time, the number of students increased, leading
to the inclusion of practical work in the syllabus. Students gained experience in
various fields such as reporting, research, ad making, editing, film making, PR, news
reader, and acting. In 2014, the department added another faculty, focusing on
grooming sessions, extra classes, and counseling. The teacher-student relationship
was close, fostering smooth communication and motivation for students to pursue
their careers. Manyof the department's alumni have established successful careers in
various fields, including reporting, acting, and government employment. The
department's strength lies in its students' capability, dedication, hard work, and
passion, making it a successful and motivating institution.
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Course
Description

This interactive and hands-on Copywriting Course will enable
participants to master the art of effective copywriting that engages,
persuades,andconvertsthetargetaudience.Itcoverskeytopicssuchas
creating compelling headlines, developing unique value propositions,
writingclearandconcisecontent,andusingstorytellingtoconnectwith

readers.

Trainees will learn how to create engaging and persuasive copy for
variousformsofdigital media(website,email,socialmedia,blogs)toget their

target audience to perform desired actions.

This course is designed to enhance creativity, critical thinking, and
writingskillstoproduceengagingcontentthatdrivesbrandvaluewhile also
showing trainees how to leverage A.I. tools to supplement their skills.



AddonCourseDuraction
15thNovember2022to17thDecember
2022

LeamingMode

Face-to-FaceClassroom

Coursefee-

Nil

> Targetaudience

> TotalClassHours:

+* Lectures:

+»Hands-on practice:

+* Exercises:

v
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CourseObjectives

v To prepare studentsfrom the perspective ofemployability forthe roleof
copywriter intheindustry.

v Tomakestudentsunderstandtheindustrytrendsandthecompetitioninthe market.

v TodevelopanunderstandingofthevariousaspectsofCopywriting.

v Todeveloptechniques,attributesandnuancesthatareimportantinthewriting

field.




CourseOutcome

KeyApproachesToWriting

Instructor-
Led | ModeofDelivery(Lecture&lllustration,Demonstration

& Practical Application)

e swritingapproaches(journalistic,
storytelling, problem-solution, benefits
overfeatures,contentcomponent)

e Copywritingtips(answering“sowhat”,fear
ofmissingout,testimonials)

e Headlinetips

e Writingthehook

e Writingbodycopyandsub-headings

e Writingthecall-to-action

e Addressingobjections

WritingForVariousMedia

Instructor-Led | ModeofDelivery(Lecture&aIllustration,Demonstration

& Practical Application, Class Activity)

Keywords:whattheyareandhowtousethem
Keywordresearch:whattoolstouse
Pillarpagesandtopicclustersforstructuringblogs
Writingforthe website
Writingforwebsiteblog vssocialmedia post
Writingformobilevsdesktop
Writingforsocialmedia
Hashtagstogetyourcontentfound
Includinghyperlinkstoothersites
Engagebeyondyourpost
WritingforandaroundYouTubevideos

Writing foremail newslettersand instantmessaging



Evaluation

Thefinalgradewillbecalculatedbasedonthefollowingweights:

v' Testsandquizzesduringlectureandhands-ontime—25%

v Individualprojects—30%

v' Bonuspointsforactiveparticipationinhands-onpractice—
20%

v' Finaltest—25%




CourseSyllabus

* Howto Research?
» Competitionanalysis
» Industrytrends
® IntroductiontoCopywriting:
» Copywriting
» AttributesofagoodCopywriter
» Differencebetweengoodwritingandgoodcopywriting
» MasterCopywriters
= WritingWell:
» KnowingYourAudience
» WritingwithClarity
» WritingwithSimplicity
» FindingYourVoice
» Boredom-FreeWriting
= UnderstandingtheObjectiveofSocialMediaPost:
» Toinform(conceptualknowledge)
» Toteach(howto)
» To inspire
» To entertain
» To persuade
» Tostartaconversation
» Tospark a controversy
» Toexpress anopinion
» Toshareindustryknowledgeorresources

= TurningaPassionforwritingintoaprofession:
» Getting started

» Contentthatsells

» Knowingyourgoal

» Writingfortheinternet

= Writingcrispandeffectivecopies:

» Bestpracticesofcopywriting

» WritingforGraphics —Statics/Gifs andVideos
» Stayingrelevant

» Catchingupwithsocialtrends

» Gettinginspired

» Improvingvocabularyandfreshness

* Howtomeasuretheperformanceofcopy:
» Howtoanalysea copy
» Howtobetter the copyasperthe analysis




REFERENCES:

M cGraw-HillHandbookof EnglishGrammarandUsage.
TheElementsof Style.

BreakthroughAdvertisingby EugeneSchwartz

Made toStickbyDanand ChipHeath

Findingthe Right MessagebyJenniferHavice

HowtoWrite aGood AdvertisementbyVic Schwab




O OrganisingCommittee:
N

ChiefPatron:Dr.AshimKumarSarkar,Principal

Chief Advisor:Dr. Pulak Kumar Kundu, Coordinator, IQAC,
GourMahavidyalaya.

CourseCoordinator:NafisaKhanLodi

JointCoordinators:Dr.DeboshreeMitra




Certification

Gour Mahavidyalaya, Mangalbari, Malda
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Dr. Ashim Kumar Sarkar

Principal
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’ 1 P.O.-Manga®oari, Dist.: Malda, Pin-732142
Phone 03512 200047, Fax 02012-200047
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DEPARTMENT:MASSCOMMUNICATION&JOURNALISM

ADD —-ON COURSE: COPYWRITING

2022-23

CLASSROUTINE

TEACHER:DATE:TIME TOPIC

N.K.LODI,17.11.2022 * HowtoResearch?

Time:4-5PM *  Competitionanalysis
* Industrytrends

N.K.LODI,18.11.2022
Time:4-5PM

IntroductiontoCopywriting:
=  AttributesofagoodCopywriter

N.K.LODI,19.11.2022
Time:4-5PM

Differencebetweengoodwritingandgoodcopywriting
MasterCopywriters

N.K.LODI,21.11.2022
Time:4-5PM

WritingWell:
=  KnowingYourAudience
= WritingwithClarity

N.K.LODI,22.11.2022
Time:4-5PM

. FindingYourVoice
=  Boredom-FreeWriting

N.K.LODI,23.11.2022
Time:4-5PM

UnderstandingtheObjectiveofSocialMediaPost:
= Toinform(conceptualknowledge)
= Toteach(howto)
= To inspire

N.K.LODI,24.11.2022
Time:4-5PM

= To entertain
To persuade
=  Tostartaconversation

N.K.LODI,25.11.22
Time:4-5PM

TurningaPassionforwritingintoa profession:

=  Gettingstarted
=  Contentthatsells

DR.D.MITRA,26.11.22
Time:4-5PM

Knowingyour goal
Writingforthe internet

DR.D.MITRA,13.12.22
Time:4-5PM

Writingcrispandeffectivecopies:
Bestpracticesofcopywriting
WritingforGraphics—Statics/GifsandVideos

DR.D.MITRA,14.12.22
Time:4-5PM

Staying relevant
Catchingupwithsocialtrends




DR.D.MITRA,15.12.22 Ll Gettinginspired
Time:4-5PM = Improvingvocabularyandfreshness
DR.D.MITRA,16.12.22 ] Howtomeasuretheperformanceofcopy:
Time:4-5PM * Howtoanalyseacopy
DR.D.MITRA,17.12.22 ] Howtobetterthecopyaspertheanalysis
Time:4-5PM = AssignmentSubmission
19.12.22,Time:3-5PM FinalTestandFeedbackcollection
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GOUR MAHAVIDYALAYA
Mangalbari, Malda

Summary Report
ADD-ON Course
on
COPY WRITING
Organised by
Department of Mass Communication & Journalism
17 November to 19 December 2022

ADD ON COURSE — COPYWRITING

Department : Mass Communication & | Academic Year: 2022-23
Journalism

Number of Student: 12 Course in Charge: Ms Nafisa Khan
Lodi

The Department of Mass Communication & Journalism offered a Certificate course in Copy
Writing. The course was designed for students to enhance their knowledge in Copy Writing for
Media. The 30-hour course enables the students to prepare well in advance for Writing for
Media Industry including Advertisements, Magazines, Newspapers, Taglines and Headlines for
Media Industry. The course was organized from 17th November to 19th December 2022. 12
students enrolled for this 30-hour course.

COURSE OUTCOME:

1. To familiarize the students with the concept of copywriting as selling through writing

2. To learn the process of creating original, strategic, compelling copy for various mediums

3. To train students to generate, develop and express ideas effectively

4. To learn the rudimentary techniques of advertising headline and body copywriting, the
economy of words and thought peculiar to this type of writing, and the necessity of creative
thinking in written expression.

5. In an ad agency, as a copywriter, one cannot “Just be creative and express self” — here one
is a ‘creative professional’, and has to be able to use the power of creativity for a
commercial/business reason — as someone is paying you to get a problem solved, using your
creativity.

6. There are two basic disciplines through which we make our communication -

verbal/written and visual, and both need different skill sets to master them. The structure of
the syllabus is designed to hone the necessary skills required for these two diverse disciplines.



